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About Us



Making books for
everyone since 1935

90 years of entertaining us, comforting us, shocking us,
and setting our imaginations alight.
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Penguin Random House globally
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trade publisher

Operating in  more
than 20 countries

Made up of more
than 300 imprints
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Penguin
Random
House

~14,000 new books
published annually*

Over 700 million books
sold every year

~13,000 employees
worldwide

* in multiple formats, excluding new editions of previously published titles
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We are t he UK
number one publisher.

We make books for everyone, because
a book can change anyone.




Penguin
Random House
UK

OUR INTERNATIONABUSINESS DEVELOPMENT TEAM

Our Business Development team specialises in creating bespoke publishing concepts
designed to embody and enhance your brand identity. With exclusive print editions we
translate storytelling into a powerful asset.
Collaborate with us to create meaningful content that leaves a lasting impression

VOGUE

Thought Leaders
] -]
Books Are Giving
Brands Cultural
CaCh et CREATIVE BOOM
&
From Chanel to Miu Miu: how books became the ultimate ] )
luxury status symbol Why print still matters: The power
From luxury campaigns to new investors in.to therargbook markets, books have never been a hotter Of bra nd boo kS in a d ig ital—ﬁ rst From the Runway to the Book Club—How
commodity — or decider of taste. WO r| d Literary Chic Became the New Prep
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A New Luxury Resort Just Opened on Turks and Caicos
With Ocean-front Suites, 4 Pools, and Stunning Sunset Views

Salterra, part of Marriott's Luxury Collection, just opened along 65 acres of South Caicos coastline. Travel + Leisure was the first to stay—read our full review.
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extending to the curated selection of books—a copy of "Salt: A World
History" by Mark Kurlansky laid on my coffee table.
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ART AND CULTURE

Aesop’s Queer Library bookmarks brilliant
literature, no purchase required

VOGUE Q

ARABIA

Exclusive: Inside
Mama Rita, the
Hearifelt New
Cookbook from
Jessica and Rita
Kahawaty

Model and humanitarian Jessica Kahawaty teams up with her mother
Rita to share over 75 cherished family recipes in Mama Rita: Family
Recipes from the Mediterranean—a vibrant celebration of Lebanese
home cooking, culture, and the stories that bring generations

together

WRITERS

How Liteyature Can Power
Luxury’s Next Chapter
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MIU MIU SUMMER READS RETURNS TO PUBLIC GARDENS WITH A TRIBUTE TO WOMEN

VOGUE
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FASHION

Book girl summer: Why
brands are leaning into
the literary world

Miu Miu’s ‘Summer Reads’ pop-ups a line of fashion-

literature tie-ups, as houses embrace a means for

cultivating an intellect

BY MADELEINE SCHULZ
June 17, 2024
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— B@F RETAIL LUXURY BEAUTY SPORTS SUSTAINABILITY MARKETING TECHNOLOGY GLOBAL MARKETS FASHIONWEEK WORKPLACE & TALENT Q

Join BoF Professional today for agenda-sctting analysis and advice. Start your 14-day trial for just £1. START TRIAL

MARKETING

How Books Became Fashion’s Favourite Flex

Fashion brands from Coach to Dior are piling into literature as books become key status symbols and markers of knowledge and taste in an age of
visual overload and Al slop. Which strategies have substance?
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Elle Fanning starring in Coach's “Explore Your Story” campaign, featuring its miniature book bag charms. (Coa

By HALEY CRAWFORD, SHAYEZA WALID
01 June 2026
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PERFECTION
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Bram Stoker

Dior ‘
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make; it to the front row" |

How fashlon embraced the book nerds
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How can brands use books?

As a dedicated, creative sales team, we work with brands and partners on
a wide variety of briefs, specialising In:

bespoke publishing

retail exclusives

brand awareness

media partnerships
customer loyalty schemes
corporate entertainment

To T To T Jo I

We 0 rmlways looking for creative and innovative ways to collaborate with
new partners .

/
@\ Marketing tools

B 1 Incentives

O@ O Membership
schemes

Free-to -consumer
offers
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@ Customer and

employee rewards
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How we can work with a brand

Supply a book Brandabook Adaptabook Create a new book
We can supply copie_s We can customise the look of a We can take content Using our expert editorial team,
frpm stoc_k of an existing book, for from a title we publish we can create a book shaped
title, at discount, for you example, by redesigning the already and tailor it for around your brand that will

to use as you please cover, adding your logo and a your needs speak to your audience

bespoke introduction
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RITA & JESSICA KAHAWATY
“A must have for anyone who is passionate about. cookiig
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VOGLE
n‘ I ‘ ’ n‘ I l ’ Miu Miu’s Playful, Provocative Literary Club at Milan Design

Week Was the Hottest Ticket in Town

miumiu &
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Lit Club and Summer Reads 2025 and 2024

Fortwo summers, Miu Miu took over and customised
newsstands and atmospheric green spaces In 8 o
global cities, where visitors were gifted copies of -\,
texts from authors like Sibilla Aleramo, Fumiko Enchi, >~
Simone De Beauvoir and Jane Austen .
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https://www.youtube.com/watch?v=Eh9-4yvG-jo
https://www.youtube.com/watch?v=Eh9-4yvG-jo
https://www.youtube.com/watch?v=Eh9-4yvG-jo
https://www.youtube.com/watch?v=4VDpYQjXf1Q
https://www.youtube.com/watch?v=4VDpYQjXf1Q
https://www.youtube.com/watch?v=CYuQaBB8G3Y
https://www.youtube.com/watch?v=CYuQaBB8G3Y
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Shanghai
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BELMOND

For Belmond Italy, we released a bespoke

hardback edition of
Elizabeth von Arnim.

The Enchanted April by

The n o0 v egetiingn a medieval castle on the
ltalian Rivieran beautifully mirrors the locations
of Bel mo nHadeks Splendido and Vila

Beatrice . Thisspecia
bound Jacket, the
bespoke Introduction

edition featured a cloth -
Belmond logo, and a

written by Bel mondos

CEO, making it a unigue celebration of both

iterature and place .
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